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ABSTRACT: The purpose of this article is to examine the changes in consumer  shopping behavior 

as shoppers are turning their backs on the traditional weekly ‘big shopping’, and the average 

consumer now visits a supermarket or convenience store on average three times a week. In this 

context, we see supermarket and cash and carry - run convenience stores on Romanian market 

like Mega Image SHOP'nGO  and „La doi Pasi” are on the rise. This local, smaller shops are 

faster to get to and easier to navigate and they are bringing about a significant change in shopper 

habits. 
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